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    The B’s, E’s 
  and I’s of 
  Texas are 
  upon you. 

 
 
“The biggest name in news in 
Southeast Texas” wanted to 
refine its brand image and 
refresh its navigational ease – 
starting at the top. From old to 
new, here is the change in 
logotype and nameplate (and 
my thumbnail sketch of the 
concept) that promotes the 
Hearst newspaper’s being the 
chief news source, print or 
digital, in Beaumont and 
beyond. Content strategy and 
design strategy work together 
in this enterprise effort done 
with an enterprising newsroom 
staff. 

 
 
     J. Ford Huffman 
       Washington, D.C.  
       202 965 1202 
       jfordh@earthlink.net 
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  Before    
  March 2012  
  www.exim.gov/oig/ 

   loader.cfm?csModule=security/ 

   getfile&pageid=13589 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

   After  
  November 2012 
  www.exim.gov/oig/ 

   upload/12Sept-SARC-Web-Post.pdf 

   (beginning on page 8 of the pdf) 

 

 

The numbers  

look good in 

this report 
 
Content and design add up to 
clarity and distinction 

in the latest  
Export-Import Bank  

OIG report to Congress, 
edited and designed by 

J. Ford Huffman 

& Associates. Want to check 

the figures? Contact  
202 965 1202 or 

jfordh@earthlink.net   
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